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 This research aims to analyze the situation of Indonesian coffee 
exports in the short and long term and the reasons why Indonesian 
coffee exports can compete in the global market. The data used in this 
research is secondary data in the form of numerical data with time 
series data type over 72 months (January 2016 - December 2021). The 
analytical method used is the Error Correction Model (ECM), using 
the dependent variable, the volume of Indonesian coffee exports, and 
the independent variables, namely coffee production, exchange rate, 
inflation, international coffee prices, and substitute prices. The 
research results show that no variables significantly influence 
Indonesian coffee export volumes in the short term. In the long term, 
only coffee production has a significant positive effect, and the 
exchange rate has a significant negative effect, while the other 
variables have no significant effect. There are several reasons for the 
demand for coffee exported from Indonesia: the type, taste quality, 
aroma, and uniqueness of the coffee produced in Indonesia. 

How to cite: Rahman, R. M., Ridwan, M., & Mutiarahmi, H. (2024). Indonesian Coffee Exports in The 
Global Market and The Variables That Affect Them. Jurnal Ilmu Ekonomi Dan Bisnis Islam, 6(1), 1–15. 
https://doi.org/10.24239/jiebi.v6i1.225.1-15  

INTRODUCTION  

Indonesia is an agricultural country that 

has many agricultural products. As an 

agricultural country, Indonesia also exports 

agricultural products. Exporting agricultural 

commodities has an essential influence on the 

Indonesian economy (Daengs et al., 2021). The 

agricultural sector is also estimated to be one of 

the massive factors in increasing Gross 

Domestic Product (GDP), earning foreign 

exchange from exports, domestic food security, 

providing employment opportunities, and 

increasing people's income (Saleh, 2020). 

One of the agricultural commodities 

produced by Indonesia is coffee. Coffee itself 

was first known to the Indonesian people 

because it could not separate from the role of 

colonialism during the colonial period in 

Indonesia (Pratita, 2022). Coffee is also an 

agricultural commodity consumed not only by 
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Indonesians but also by many people 

throughout the world (Prajanti et al., 2020). The 

culture of drinking coffee in the world is one of 

the reasons why this commodity sells well on 

the market (Rahn et al., 2018). The size of the 

coffee market can also be seen from its influence 

on world trade (Akbardin et al., 2020). This 

commodity is the second most traded cash crop 

commodity worldwide in terms of volume. It 

ranks alongside crude oil as the most valuable 

agricultural cash crop exchanged in world 

history. Consumers consume over 2.25 billion 

cups of coffee daily (Tamirat & Tadele, 2023). 

In export activities, coffee is an incredibly 

crucial part of Indonesia because coffee exports 

have become one of the leading sectors 

(Atmadji et al., 2018). The influence of coffee 

exports seen from the large volume of coffee 

exports on agricultural exports, as in Table 1:

 
Table 1. The Volume of Coffee Exports to the Volume of Agricultural Exports 

Periode Coffee Export Volume (Ton) Agricultural Export Volume (Ton) 

2010 432,721.1 32,743,860 
2011 346,062.6 34,107,643 
2012 447,010.8 37,531,177 

2013 532,139.3 39,339,789 

2014 382,750.3 40,913,519 

2015 499,612.7 39,903,448 

2016 412,370.3 43,081,239 
2017 464,198.3 49,534,805 
2018 277,411.2 54,681,137 

2019 355,766.5 58,695,681 

2020 375,555.9 57,849,365 
2021 384,510.6 53,721,798 

Source: Statistics Indonesia and Ministry of Agriculture 
 

According to data from the International 

Coffee Organization (ICO), Indonesia is 

projected to be the fourth largest exporter of 

coffee in 2022, with exports measured in units 

of 60kg bags. Indonesia exported 639,900 units. 

The countries with the most significant exports 

were Brazil with 3,226,441 units, Vietnam with 

2,802,414 units, and Colombia with 1,045,119 

units. This data suggests that Indonesian coffee 

exports are highly popular globally. 

 

 
 
 
 
 
 
 
 
 

Figure 1. Indonesian Coffee Exports 2000-2021 
Source: Statistics Indonesia.
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This is mainly because a significant 

portion of Indonesia's coffee production is 

exported to various countries worldwide, with 

only a tiny fraction consumed domestically. 

Indonesian coffee is exported to several 

continents, including Asia, Africa, Australia, 

America, and Europe. The countries that import 

the most Indonesian coffee are the United 

States, Malaysia, Egypt, Spain, and Japan. 

Looking at Figure 1, it is clear that the volume 

of exports fluctuates significantly. Over the last 

eleven years, from 2010 to 2021, there have been 

several decreases in the volume of coffee 

exports, specifically in 2011, 2014, 2015, and 

2018. The most substantial decrease in volume 

occurred in 2018, dropping from 464,198 in 2017 

to 277,411 in 2018, a decrease of 59.8%. Previous 

studies have focused on the competitiveness of 

Indonesian coffee export volume in the global 

market.  

Several studies have also reviewed the 

volume of Indonesian coffee exports. However, 

research has yet to comprehensively discuss 

why Indonesian coffee exports are preferred 

over other coffee-exporting countries, which 

has resulted in Indonesia maintaining a 

relatively strong position in the global coffee 

export market. This research aims to analyze 

and identify Indonesia's coffee export volume 

from 2016 to 2021 in the short and long term and 

explore why various importing countries 

choose Indonesian coffee. 

LITERATURE REVIEW 

Theory of Competitiveness 

Competitiveness is the capability to 

maintain profitability, target market, and index 

strength. Value competitiveness by competitive 

advantage is achieved by making products at 

lower costs or providing unique advantages to 

buyers. In Porter's theory of competitiveness, 

four things build a country's superiority, 

depicted in a diamond shape (Rustian & 

Widiastuti, 2020). These factor conditions are 

domestic demand conditions and product 

quality requirements of specific industries, the 

existence of interrelated and competitively 

supporting industries, strategy, structure, and 

competition between companies. The higher 

the level of competition between business 

actors in a country, the higher the ability to 

compete in the international market 

(Kusumawardhani, 2020).  

Aggregate Demand 

Aggregate demand is an essential 

concept in macroeconomics, which explains the 

relationship between the price level and the 

quantity of goods and services demanded by 

all economic actors in a country. The theory of 

aggregate demand in a country's national and 

international economy is an analytical method 

for describing the macroeconomy (Muhdar, 

2018). If aggregate demand is more significant 

than aggregate supply, producers are 

incentivized to increase production with more 

job opportunities, resulting in higher national 

income. If aggregate demand is lower than 

aggregate supply, producers will reduce 

production, thereby causing a reduction in 

employment opportunities and national 

income. When aggregate demand equals 

aggregate supply, there will be a balance, and 

this balance will not necessarily achieve full 

employment opportunities. Demand at 

equilibrium is called effective aggregate 

demand (Muhdar, 2018). 

Economic Efficiency 

Economic Efficiency can be seen in terms 

of transaction costs and can be interpreted as a 

measure that shows how sound resources are 

used and not wasted in producing goods or 

services (Daria, 2018). These goods and services 

must cause maximum satisfaction for economic 
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actors. This means the economy produces 

goods and services at the lowest average cost 

and creates the largest total surplus. 

Export Theory 

Exports can be interpreted as sending and 

selling goods from within the country to abroad 

(Wulandari & Zuhri, 2019). According to Fatina 

and Husaini (2017), Exporting is an economic 

activity that sells domestic products to foreign 

markets. According to Fatina & Husaini (2017), 

citing Sukirno, exports have several benefits, 

such as enlarging the market, increasing state 

income, and opening job opportunities. 

Factors Affecting Coffee Exports 

Many factors influence the volume of 

Indonesian coffee exports, including internal 

and external factors (Irmawati & Indrawati, 

2022); these factors include: 

Coffee Production 

One of the factors influencing coffee 

exports is Indonesian coffee production. 

According to Maulana et al. (2016) and 

Muttoharo (2018), the influence of coffee 

production on the volume of coffee exports is 

positive. Coffee production volume shows the 

amount of coffee harvest output, which is 

influenced by many factors, such as NR (natural 

resources), HR (human resources), technology, 

and market demand (Gading et al., 2022). If 

production volume increases, excess supply can 

be sold abroad (Fahmi et al., 2023). On the other 

hand, if the volume of coffee production 

decreases, there will be a shortage of coffee 

supply, which must be met domestically. 

International Coffee Prices 

The price of goods is also the amount of 

money consumers send to sellers for 

reciprocity, such as services or goods 

(Winingsih & Septiani, 2022). The price of coffee 

itself can influence export volume because 

coffee prices are influenced by demand and 

supply in the international market, which can 

change due to various factors such as weather, 

production, consumption, competition, and 

government policy. 

Price of Substitute Goods (Tea) 

Substitute or substitute goods refer to the 

competition created in the market by substitute 

products and when faced with a choice 

between products that offer the same level of 

utility (Goyal, 2020). According to Sidabalok 

(2018) and Sari & Utomo (2021), the goods that 

can be substituted for coffee are tea. 

Inflation 

Inflation is one of the factors used in this 

research. Inflation in a country affects exports 

and imports because, with inflation, exports 

can increase or decrease the demand for goods 

(Umar Djalo et al., 2023). According to 

Irmawati and Indrawati (2022), the impact of 

inflation on coffee exports is based on time 

series data from 2000 to 2021. The research 

results show that the inflation variable does not 

have a significant short-term impact on the 

volume of Indonesian coffee exports. 

Exchange Rates 

The rupiah exchange rate against the US 

dollar (exchange rate) is significant in export-

import activities, and this is caused by the rise 

and fall in the value of one country's currency 

compared to other countries. Exchange rates 

can change over time, affecting trade and 

everyday life. If the US dollar appreciates 

against the rupiah, the prices of goods in 

Indonesia will become relatively cheap for 

Americans, and US goods will become 

relatively expensive for Indonesians. 

Conversely, if the US dollar depreciates against 

the rupiah, Indonesian goods will become more 
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expensive for Americans, and American goods 

will become cheaper for Indonesians (Ermawati 

et al., 2021).  

Based on exchange rate data in early 2016, 

the dollar-to-rupiah exchange rate was IDR 

13,881/USD. However, this figure continues to 

grow until the end of 2021 at around IDR 

14,313/USD, with the higher dollar value 

against the rupiah indicating that the rupiah 

weakening or depreciation occurs. 

Previous Research 

Lestari Baso and Anindita (2018) 

conducted research discussing the analysis of 

the competitiveness of Indonesian coffee by 

looking at the comparative and competitive 

advantages of Indonesian coffee commodities 

in the international trade market using the RCA 

Comparative Advantage Theory and Porter's 

Diamond Theory. 

The results of the RCA analysis stated that 

the competitiveness of Indonesian coffee in 

2000-2013 experienced fluctuations; the RCA 

index value for Indonesian coffee was in third 

position after Colombia and Vietnam. Porter's 

diamond theory analysis shows that Indonesian 

coffee has advantages in several analyses. 

Other research was conducted by 

Alexander and Nadapdap (2019) using the RCA 

method to analyze the competitiveness of 

Indonesian coffee exports from 2002 to 2017. 

The results of the RCA analysis show that the 

government supports Indonesian coffee exports 

by issuing profitable policies, and the 

calculation results of the value of Indonesian 

coffee bean exports over the next ten years have 

also increased. Indonesia has a strong 

competitive advantage in coffee bean exports in 

the global market from 2002 to 2017. 

Fathany and Purnomo (2022) analyzed 

the aim of their research to find out how gross 

domestic product (GDP) per capita, population, 

the currency exchange rate of exporting 

countries against the US dollar, and inflation in 

the five central export destination countries 

affect the competitiveness of Indonesian coffee 

exports. The five central destination countries 

are Germany, Italy, Japan, Malaysia, and the 

United States from 2017 to 2021, and these five 

countries are the main consumer markets for 

Indonesian coffee exports. The analysis results 

show that Indonesian coffee exports are still 

relatively competitive. The competitiveness of 

coffee in the international market still has its 

advantages. 

RESEARCH METHOD 

Data Types and Sources 

The data used in this research is 

secondary data in the form of numerical data 

with time series data type over 72 months from 

January 2016 to December 2021. This data was 

obtained from various sources, including the 

Central Statistics Agency (BPS), exchange-

rates.org, Macrotrends, Indexmundi, and Bank 

Indonesia (BI). The data used include the 

volume of Indonesian coffee exports (Kg), 

Indonesian coffee production (Kg), exchange 

rate (Rp/USD$), international coffee prices 

(Rp/kg), prices of substitute goods (Rp/kg), 

inflation (%), national export volume (Kg). The 

data used in this research was converted into 

logarithmic form (ln), namely the volume of 

Indonesian coffee exports, coffee production, 

international coffee prices, and substitute 

prices. Other data used still uses pure data, 

with the aim of validation and consistent 

results (Berthi et al., 2023). 

Analysis Method 

The type of analysis used in this research 

is Error Correction Model (ECM) analysis. 

Analysis using the ECM method aims to 

determine whether short-term and long-term 

connections emerge between variables (Tyas, 
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2022). This analysis model popularized by 

Enger-Sargan was intended to solve problems 

in non-stationary time series data and 

overcome problems in direct regression. Before 

carrying out an ECM test, several tests are 

required first, which include: 

Stationary Test 

Unit Root Test 

The unit root test is used to test whether 

time series data requires differentiation or not 

in order to become stationary. Suppose the unit 

root test shows a unit root in the data. In that 

case, differentiation can be applied to make it 

stationary before carrying out further analysis, 

and this analysis provides a defined amount of 

time until the data becomes stationary. 

Degree of Integration Test 

The degree of integration test is carried 

out if the data used in the analysis is not 

stationary. This test determines whether the 

data used in the analysis is false. 

Cointegration Test 

The cointegration test is used to 

determine whether a long-term relationship 

exists between variables with the same level, so 

a cointegration test is assessed. The test that was 

used was the Johansen cointegration system 

test. With trace statistical results above the 

critical value, it can be concluded that there is a 

cointegration relationship between the 

variables used in the research (Haryadi & 

Nopriyandi, 2017). The cointegration test 

results can also be seen from the max-eigen 

statistics, which have a value greater than the 

critical value. 

Classic Assumption Test 

The classical assumption test analyzes 

whether classical assumption problems exist in 

the OLS (Ordinary Least Square) model. The 

estimation results aim to fulfill the 

requirements of classical assumptions and then 

obtain objective and practical interpretation 

values from the multiple linear regression 

equation (Aushaf et al., 2020). 

RESULT AND DISCUSSION 

Stationary Test 

Unit Root Test 

The stationary test carried out on all 

variables used is the ADF test (Augmented 

Dicky Fuller Test). This unit root test aims to 

find out whether there is data that has unit root 

problems. To determine whether the data is 

stationary, the probability value of each 

variable must be lower than the significance 

value (α = 5%), or the ADF t-statistic value of 

each variable must be lower than the critical 

value at a confidence level of up to 95 percent 

(α = 5%) (Sitanini et al., 2020). With these 

provisions, it can be seen that the variable 

tested at the level is only the volume of coffee 

exports, which is stationary. In contrast, the 

other variables have probability values above 

5%. The variables will be tested at the first 

difference level in such circumstances.

 

Table 2. Unit Root Test Result 

Method Statistic Prob.** 

ADF - Fisher Chi-square  13.6523  0.3235 
ADF - Choi Z-stat  0.07619  0.5304 

Series Prob. Lag   Max Lag Obs 

PDK  0.3876  11  11  60 

INF  0.5679  0  11  71 
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KURS  0.3992  2  11  69 

HKI  0.9977  2  11  69 

VEK  0.0434  0  11  71 

HS  0.2854  0  11  71 

Source: Author’s calculation 

 
Test the Degree of Integration 

From the results of the first difference 

test, all variables were stationary, and the 

variables met the stationary test standards. The 

integration test is successful with these results 

because all variables are stationary and 

resumed using the cointegration test. 

Cointegration Test 

The cointegration test is carried out to 

determine whether a long-term relationship 

between variables occurs to the same degree. 

Based on the cointegration test, there is a 

correlation of 3 times cointegration at a 

probability level of 0.05 (α = 5%). Cointegration 

can also be seen from the trace statistics, which 

have a value much greater than the critical 

value, with a value of 381,2791, while the 

critical value is 95.75366. Next, there is a max-

eigen statistical value of 226.9246, and this 

result is greater than the critical value, which 

has a value of 40.07757. Therefore, it can be 

concluded from these results that cointegration 

occurs and there is a long-term relationship 

between all variable

Table 3. Integration Test Result  

Source: Author’s calculation 

 
Table 4. Cointegration Test Result 

Hypothesis 
Trace 

Statistic 
Prob.** 

Max-Eigen 
Statistic 

Prob.** 

None * 381.2791 0.0001 226.9246 0.0001 
At most 1 * 154.3546 0.0000 102.0140 0.0000 
At most 2 * 52.34054 0.0179 33.68765 0.0072 
At most 3 18.65289 0.5180 17.07926 0.1683 
At most 4 1.573631 0.9987 1.539257 0.9977 
At most 5 0.034373 0.8529 0.034373 0.8529 

Source: Author’s calculation.

Method   Statistic Prob.** 

ADF - Fisher Chi-square 
ADF - Choi Z-stat   

199.922 
-12.8978 

0.0000 
0.0000 

Series Prob. Lag Max Lag Obs 

D(PDK)  0.0000  10  11  60 
D(INF)  0.0000  0  11  70 
D(KURS)  0.0000  1  11  69 
D(HKI)  0.0000  1  11  69 
D(VEK)  0.0000  0  11  70 
D(HS)  0.0000  1  11  69 
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Error Correction Model 

Table 4 shows the calculation results 

between the dependent and independent 

variables. In a long-term relationship, the R-

squared has a value of 0.304434, showing that 

the dependent variable has filled the 

independent variable by 30%. The F-statistic, 

which has a probability of 0.000175, indicates 

that in the long term, the independent variable 

influences the dependent variable. The results 

of this calculation also show that international 

coffee prices are not significant and have a 

positive impact on the volume of coffee exports 

because they have a probability value of 0.1129 

> α = 10%. The rupiah exchange rate against the 

dollar has a coefficient of -2.340467 with a 

probability value of 0.0277 < α = 5%, which 

indicates that the exchange rate has a 

significant negative impact on the volume of 

coffee exports. Inflation is insignificant and 

negatively impacted because the probability 

value is 0.3850 > α = 10%. The Indonesian coffee 

production variable has a significant favorable 

influence with a coefficient value of 0.063051 

and a probability value of 0.0008 < α = 1%. The 

substitute price does not significantly influence 

the volume of coffee exports because the 

probability value is 0.2175 > α = 10%.   To look 

at the short term in the ECM method, which 

looks at the short term, causes the possibility of 

unbalanced data. Because of this imbalance, 

correcting errors using an error correction 

model is necessary. The regression model used 

is a model that uses stationary variables plus an 

error variable (-1), which is the remainder from 

the previous year (-1) as the remainder from the 

previous year. The calculation results show that 

ECT has a probability value of 0.01. Therefore, 

this method is acceptable because the ECT 

probability value is 0.0001 < α = 1%. The ECT 

coefficient has a value of -0.378064. With this 

result, the adjustment process in the short term 

is more quickly than in the long term. With the 

existing probability values, the independent 

variables do not significantly influence the 

volume of coffee exports in the short term.

 
Table 5. Long-term ECM Model Estimation Result 

Variable Coefficient Std. Error t-Statistic Prob. 

PDK*** 0.063051 0.017870 3.528277 0.0008 
INF* -5.818406 6.653439 -0.874496 0.3850 
KURS** -2.340467 1.039593 -2.251330 0.0277 
HKI* 0.334206 0.207985 1.606875 0.1129 
HS* 0.444458 0.356981 1.245049 0.2175 
C*** 30.78253 10.65214 2.889797 0.0052 
R-squared: 0.304434 F-Stat (Prob): 5.777359 (0.000175)  

Significant Level: *10%, **5%, ***1% 
Source: Author’s calculation 
 
Table 6. Short-term ECM Model Estimation Result 

Variable Coefficient Std. Error t-Statistic Prob. 

D(HKI)* -0.020431 0.347779 -0.058747 0.9533 
D(HS)* 0.510703 0.428364 1.192218 0.2376 
D(INF)* -6.287323 8.835848 -0.711570 0.4793 
D(KURS)* -0.674493 1.254673 -0.537584 0.5927 
D(PDK)* 0.019124 0.017812 1.073639 0.2870 
ECT (-1) *** -0.378064 0.091022 -4.153547 0.0001 
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Variable Coefficient Std. Error t-Statistic Prob. 
R-squared: 0.262162 F-Stat (Prob): 3.789985 (0.002719)  

Significant Level: *10%, **5%, ***1% 
Source: Author’s calculation

Classic Assumption Test 

All variables used in this research use 

classical assumptions. This test consists of a 

normality test, linearity test, collinearity test, 

heteroscedasticity test, and autocorrelation test. 

The first is the normality test, which identifies 

that the data used is normally or abnormally 

distributed, expressed by a probability value > 

0.05. With these assumptions, the data used in 

the research has a normal distribution with a 

probability value of 0.6571, which is higher 

than the required value. The linearity test has 

an explicit variable with a linear relationship; 

this relationship has a probability value > 0.05. 

The data used in this research meets the 

hypothesis with a value of 0.1077. The 

collinearity test is assessed by a Centered VIF 

(Variance Inflation Factor) value with variables 

below 10. The calculation results show that all 

variables have a centered VIF value below 10; 

this indicates that all variables have passed the 

multicollinearity test. Results of 

heteroscedasticity from the heteroscedasticity 

test. This research uses the Breusch-Pagan test, 

assessed from the F-statistic (probability). If the 

probability value α > 0.05, then it will pass the 

heteroscedasticity test. Based on the calculation 

results, the probability value is 0.2958, which 

indicates passing the heteroscedasticity test. 

The final test is autocorrelation, which aims to 

see a difference between the predicted value 

and the actual observed value of a variable to 

another variable, which from the F-statistic 

(probability) < 0.05 to pass the test. The results 

of the calculations in Table 5 state that the 

probability value is 0.0078, indicating that it has 

passed the autocorrelation test.

 
Table 6. Classic Assumption Test Result 

Diagnosis F-stat (Prob)  

Normality Test 0.6571  

Linearity Test 0.1077  
Heteroskedasticity Test 0.2958  

Autocorrelation Test 0.0078  

Multicollinearity Test   

Variable Coefficient Variance Uncentered VIF 

HKI 0.120950 1.274044 
HS 0.183496 1.377853 
INF 78.07221 1.117508 
KURS 1.574205 1.344370 
PDK 0.000317 1.121953 

Source: Author’s calculation.

Discussion 

Coffee Production 

Based on the calculation results known to 

ECM in the long term, coffee production has a 

significant positive effect. These results also 

show that the volume of Indonesian coffee 

exports will continue to increase along with 

Indonesian coffee production. With the large 

amount of coffee produced, the amount that 

can be exported will increase. Muttoharoh 
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(2018) also carried out similar research. In 

coffee production, factors that need to be 

considered carefully are the type of coffee, the 

quality of the coffee production method and 

reasonable planting procedures, and the level 

of farmer welfare so that farmers are interested 

and enthusiastic about planting or producing 

good coffee (Desnky et al., 2018; Mochklas et al., 

2023).Based on Porter's theory and the position 

of Indonesian coffee exports in the world, it can 

be concluded that Indonesia has an advantage 

in the coffee export competition for several 

reasons, including the diversity of types of 

coffee produced in Indonesia, such as Lintong 

Coffee, Kintamani Coffee, Toraja Coffee, Gayo 

Coffee (Rahardjo et al., 2020), and with the 

existence of the Luwak coffee variant, which is 

a coffee with a unique production process, 

making Luwak droppings into coffee beans 

that will be reprocessed. The quality of the taste 

of Indonesian coffee is also the reason for the 

great interest of the world market in Indonesian 

coffee because all coffee growing regions in 

Indonesia have different characteristics and 

uniqueness of coffee, such as aroma, taste, 

color, and texture. These characteristics and 

uniqueness make Indonesian coffee attractive 

to coffee lovers worldwide. 

Coffee production does not impact short-

term export volumes because increasing coffee 

production will not impact coffee availability in 

the global market. Increasing coffee production 

takes time to implement and produce 

commodities, and uncertain weather will cause 

instability in crop yields (Putri et al., 2018). 

International Coffee Prices 

International coffee prices are not 

significant in the long term, and this is because 

other factors are more dominant namely global 

coffee demand. Global coffee demand is the 

factor that most influences the volume of coffee 

exports. If global coffee demand increases, the 

volume of coffee exports will also increase, 

regardless of international coffee prices, 

another dominant factor is the weather (Farlian 

& Masthura, 2021). 

In the short run, it is insignificant because 

when the foreign price level increases, domestic 

exporters will get incentives and willingness to 

supply and deliver their future contracts sold in 

the short term. However, in these 

circumstances, exporters cannot have an 

immediate response from their foreign 

customers to accept delivery future coffee 

contracts because the coffee market is a buyer's 

market due to the concept of primary 

commodities to market imperfections (Jalata, 

2021). 

Inflation 

With long-term and short-term results 

that do not have a significant adverse effect, 

inflation has no effect because it does not 

directly affect coffee demand. Inflation will 

only affect the price of coffee. The effect of 

inflation on coffee demand is not significant, 

and this is because coffee is a commodity that is 

price inelastic; this means that changes in coffee 

prices will not cause significant changes in 

coffee demand. Apart from that, inflation will 

also not affect the availability of coffee, and this 

is because inflation will not cause changes in 

coffee production. Similar research was also 

carried out by Shabri and Saputra (2023), who 

researched what variables influence coffee 

exports in 4 countries. In this study, inflation 

was a variable, with the same results. 

Exchange Rates 

The rupiah exchange rate, which is 

always depressed against the United States 

dollar almost every month, in the ECM 

calculation results, has a significant negative 
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effect in the long term; this is because the 

rupiah exchange rate is a factor that influences 

coffee production costs. If the rupiah exchange 

rate is depressed, the cost of coffee production 

will fall. By decreasing the price of coffee 

production in Indonesia in the long term, the 

value of Indonesia's economic Efficiency will 

increase. Based on aggregate demand theory, 

with cheap coffee production, the price of 

coffee that Indonesia will export to the global 

market will also decrease; this will cause 

importing countries to buy more Indonesian 

exports, which have lower prices, and cause 

coffee export competition to be more visible in 

the long term. Similar research conducted by 

Ramadhani (2020), Fauziah & Khoerulloh 

(2020), Hussien (2015), and Monineath (2018) 

states that the exchange rate significantly 

influences exports. 

The rupiah exchange rate does not impact 

coffee exports in the short term because 

changes in the rupiah exchange rate usually 

occur quickly and cannot be predicted. In the 

short term, coffee producers usually will not 

change the amount of their coffee exports 

because of changes in the rupiah exchange rate. 

Coffee producers will usually focus on 

production costs that can be controlled, namely 

expenditure on labor and expenditure on local 

raw materials. In the short term, importers will 

not see the price difference but rather the 

quality of the coffee they import. 

Substitution Prices 

Prices of substitute goods are not 

significantly favorable in the long term and 

have the same results as research from Sitepu & 

Nainggolan (2021) and Sidabalok (2018), who 

researched substitute goods on exports carried 

out in Indonesia and Germany, looking at 

Indonesian exports to Germany. The price of 

tea as a substitute for coffee has a real impact on 

Indonesian coffee exports. 

The effect of tea prices is expressed by a 

positive coefficient, meaning that tea is a 

substitute product for coffee and that an 

increase in the price of tea does not encourage 

consumers to consume more coffee (Sidabalok, 

2018), both in the long and short term. 

Indonesian Coffee Exports 

Based on the results of calculations and 

analysis, many things cause interest in the 

world market, including Indonesian coffee 

production, with the many coffee variants 

making the world coffee market look at 

Indonesian coffee. 

Not only the flavor variants but also the 

economic Efficiency carried out in Indonesian 

production, which makes production costs 

cheap and maintains the quality of the coffee 

sold, are among the reasons the volume of 

coffee exports continues to increase. These 

factors enable Indonesia to compete in the 

world of coffee exports. 

CONCLUSION 

The ECM test results show that coffee 

production and the rupiah exchange rate 

significantly influence the volume of coffee 

exports in the long term, with coffee production 

having a positive impact and the rupiah 

exchange rate having a negative impact. Other 

variables used in the study were insignificant, 

and short-term calculation results show no 

significant variables.  

The reason for the superiority of 

Indonesian coffee is that the coffee variants 

make the world coffee market look at 

Indonesian coffee, as well as the quality of the 

coffee taste and the uniqueness of the coffee, 

such as aroma, taste, color, and texture. 
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Indonesia is also the reason for the immense 

world market interest in Indonesian coffee. 

However, it is essential to note that the study 

has some limitations. Firstly, focusing on coffee 

production and the rupiah exchange rate may 

overlook other potential factors impacting 

coffee export volumes. Additionally, the data 

used in the study may not fully capture the 

dynamic nature of the coffee market and 

external economic conditions.  

Furthermore, the insignificant results for 

other variables in the long-term model and the 

lack of significant variables in the short-term 

analysis suggest that other unexamined 

elements may influence coffee exports. Lastly, 

while the uniqueness and quality of Indonesian 

coffee contribute to its global market interest, 

the study does not quantify these qualitative 

factors, which could provide a more 

comprehensive understanding of their impact 

on coffee exports. 

REFERENCES 

Akbardin, J., Parikesit, D., Riyanto, B., & 
Mulyono, A. T. (2020). Development of 
Road Freight Transportation Distribution 
Model Based on Vehicle Transportation 
Inter Zone Requirement. Transportation 
Research Procedia, 48(2018), 562–573. 
https://doi.org/10.1016/j.trpro.2020.08.0
60 

Alexander, I., & Nadapdap, H. J. (2019). 
Analisis Daya Saing Ekspor Biji Kopi 
Indonesia Di Pasar Global Tahun 2002-
2017. JSEP (Journal of Social and Agricultural 
Economics), 12(2), 1. 
https://doi.org/10.19184/jsep.v12i2.1127
1 

Atmadji, E., Astuti, E. S., & Suhardiman, Y. H. 
(2018). Comparison analysis of imported 
coffee of Malaysia from Indonesia and 
Vietnam. Economic Journal of Emerging 
Markets, 10(1), 93–98. 

https://doi.org/10.20885/ejem.vol10.iss1
.art10 

Aushaf, R., Juliprijanto, W., & Septiani, Y. 
(2020). Faktor-Faktor Yang 
Mempengaruhi Impor Gula di Indonesia 
Tahun 1989-2018. Directory Journal of 
Economics, 2(3), 700–716. 
https://doi.org/10.31002/dinamic.v2i3.1
419 

Berthi, Y., Pradina, A., & Adhitya, D. (2023). 
Effect of International CPO Prices , 
Substitution Goods Prices , and Exchange 
Rates on Crude Palm Oil ( CPO ) Export 
Volume in Indonesia. 21(June), 1–12. 
https://doi.org/10.29259/jep.v21i1.19447 

Daengs, A., Istanti, E., & R Pandin, M. Y. Y. 
(2021). Challenges Of Exchange Rate 
Fluctuation And Cpo Prices In Indonesia 
Palm Oil Industry. IJEBD (International 
Journal of Entrepreneurship and Business 
Development), 4(3), 356–362. 
https://doi.org/10.29138/ijebd.v4i3.1379 

Daria, M. (2018). Economic Efficiency: 
Definition, Analysis of Concepts. 
Регіональна Економіка, 36(2), 159–163. 
https://elibrary.ru/item.asp?id=3631809
7 

Desnky, R., Syaparuddin, S., & Aminah, S. 
(2018). Ekspor kopi Indonesia dan faktor-
faktor yang mempengaruhinya. E-Journal 
Perdagangan Industri Dan Moneter, 6(1), 23–
34. 
https://doi.org/10.22437/pim.v6i1.4656 

Ermawati, Andriana, S., & Pakkawaru, I. (2021). 
Pengaruh Nilai Tukar Dan Harga 
Terhadap Volume Ekspor Crude Palm Oil 
(CPO) PT . LETAWA Tahun 2017-2019. 
Jurnal Ilmu Ekonomi Dan Bisnis Islam, 3(2), 
183–200. 
https://doi.org/10.24239/jiebi.v3i2.76.18
3-200 

Fahmi, M. A., Nurfitriani, W., Nurfauzia, F., & 
Yulyadin, Y. (2023). Analisis Empiris 
Faktor Pendorong dan Penghambat Pada 
Praktik Rantai Pasokan Hijau Dalam 

https://doi.org/10.1016/j.trpro.2020.08.060
https://doi.org/10.1016/j.trpro.2020.08.060
https://doi.org/10.19184/jsep.v12i2.11271
https://doi.org/10.19184/jsep.v12i2.11271
https://doi.org/10.20885/ejem.vol10.iss1.art10
https://doi.org/10.20885/ejem.vol10.iss1.art10
https://doi.org/10.31002/dinamic.v2i3.1419
https://doi.org/10.31002/dinamic.v2i3.1419
https://doi.org/10.29259/jep.v21i1.19447
https://doi.org/10.29138/ijebd.v4i3.1379
https://elibrary.ru/item.asp?id=36318097
https://elibrary.ru/item.asp?id=36318097
https://doi.org/10.22437/pim.v6i1.4656
https://doi.org/10.24239/jiebi.v3i2.76.183-200
https://doi.org/10.24239/jiebi.v3i2.76.183-200


Jurnal Ilmu Ekonomi dan Bisnis Islam  
Vol. 6 No. 1, (January-June 2024): 1-15  13 
P-ISSN: 2962-0872, E-ISSN: 2686-6633 

 
Penggantian Sedotan Plastik Di Kafe dan 
Restoran. Jurnal Pijar Studi Manajemen Dan 
Bisnis, 1(3), 475–485. https://e-
journal.naureendigition.com/index.php/
pmb/article/view/437 

Farina, F., & Husaini, A. (2017). Pengaruh 
Dampak Perkembangan Tingkat Ekspor 
dan Impor terhadap Nilai Tukar Negara 
ASEAN Per Dollar Amerika Serikat. Jurnal 
Administrasi Bisnis, 50(6), 44–50. 
https://administrasibisnis.studentjournal
.ub.ac.id/index.php/jab/article/view/20
79 

Farlian, T., & Masthura, Z. (2021). Analysis of 
Factors Affecting the Volume of Coffee 
Export in Central Aceh to The United 
States. Agriekonomika, 10(2), 169–172. 
https://doi.org/10.21107/agriekonomika
.v10i2.10751 

Fathany, I., & Purnomo, D. (2022). Analisis 
Daya Saing Ekspor Kopi Indonesia Di 
Pasar Internasional. Ekonomikawa : Jurnal 
Ilmu Ekonomi Dan Studi Pembangunan, 
22(2), 24–31. 
https://doi.org/10.30596/ekonomikawa
n.v%vi%i.10987 

Fauziah, E. S., & Khoerulloh, A. K. (2020). 
Dengan Kurs Sebagai Variabel 
Intervening. Khazanah Sosial, 2(1), 15–24. 
https://doi.org/10.15575/ks.v1i1.15 

Gading, B. S., Susyanti, J., & Saraswati, E. 
(2022). Analisa faktor yang berpengaruh 
pada volume ekspor komoditas kopi Jawa 
Timur. E-JRM: Elektronik Jurnal Riset 
Manajemen, 7(1), 48–53. 
https://jim.unisma.ac.id/index.php/jrm
/article/view/15532 

Goyal, A. (2020). A Critical Analysis of Porter’s 
5 Forces Model of Competitive 
Advantage. Journal of Emerging 
Technologies and Innovative Research 
(JETIR), 7(7), 149–152. 
https://doi.org/10.1729/Journal.25126 

Haryadi, & Nopriyandi, R. (2017). Analisis 
Ekspor Kopi Indonesia. Jurnal Paradigma 

Ekonomika, 12(1), 192–203. 
https://doi.org/https://doi.org/10.2243
7/paradigma.v12i1.3929 

Hussien, H. B. (2015). Determinants of Coffee 
Export Supply in Ethiopia : Error 
Correction Modeling Approach. Journal of 
Economics and Sustainable Development, 
6(5), 31–38. www.iiste.org 

Irmawati, N. S., & Indrawati, L. R. (2022). 
Analisis Faktor-Faktor Yang 
Mempengaruhi Ekspor Kopi Di Indonesia. 
Growth: Jurnal Ilmiah Ekonomi 
Pembangunan Vol, 1(2), 43–56. 
https://doi.org/10.56426/nyuli.v3i1.97 

Jalata, D. H. (2021). Does Ethiopian 
Competitive in Export of Coffee so far and 
What Determines it? Evidience from 
Revealed Comparative Advantage and 
Autoregressive Distributed Lag Model. 
Preprints, April, 1–21. 
https://doi.org/10.20944/preprints20210
4.0053.v1 

Kusumawardhani, Y. (2020). Kajian 14 Pillar 
Pada Travel and Tourism 
Competitiveness Index (TTCI) Sebagai 
Indikator Daya Saing Pariwisata Suatu 
Negara. Tourism Scientific Journal, 6(1), 79–
95. https://doi.org/10.32659/tsj.v6i1.129 

Lestari Baso, R., & Anindita, R. (2018). Analisis 
Daya Saing Kopi Indonesia. Jurnal Ekonomi 
Pertanian Dan Agribisnis, 2(1), 1–9. 
https://doi.org/10.21776/ub.jepa.2018.00
2.01.1 

Maulana, A. F., Rahma, A. A., & Supriyadi, N. 
(2016). Penerapan Metode Error 
Correction Model (ECM) Pada Data 
Ekspor Kopi Indonesia Tahun 1980-2016. 
Academia.Edu. 
https://www.academia.edu/download/
65167430/Kelompok_5_02_08_25_3SE5.p
df 

Mochklas, M., Mauliddah, D. S. P., Sari, N., Sari, 
T. A. M., & Maretasari, R. (2023). Pengaruh 
Pelatihan Terhadap Motivasi Kerja 
Karyawan. Ekuitas: Jurnal Ekonomi Dan 

https://e-journal.naureendigition.com/index.php/pmb/article/view/437
https://e-journal.naureendigition.com/index.php/pmb/article/view/437
https://e-journal.naureendigition.com/index.php/pmb/article/view/437
https://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/2079
https://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/2079
https://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/2079
https://doi.org/10.21107/agriekonomika.v10i2.10751
https://doi.org/10.21107/agriekonomika.v10i2.10751
https://doi.org/10.30596/ekonomikawan.v%25vi%25i.10987
https://doi.org/10.30596/ekonomikawan.v%25vi%25i.10987
https://doi.org/10.15575/ks.v1i1.15
https://jim.unisma.ac.id/index.php/jrm/article/view/15532
https://jim.unisma.ac.id/index.php/jrm/article/view/15532
https://doi.org/10.1729/Journal.25126
https://doi.org/https:/doi.org/10.22437/paradigma.v12i1.3929
https://doi.org/https:/doi.org/10.22437/paradigma.v12i1.3929
https://doi.org/10.56426/nyuli.v3i1.97
https://doi.org/10.20944/preprints202104.0053.v1
https://doi.org/10.20944/preprints202104.0053.v1
https://doi.org/10.32659/tsj.v6i1.129
https://doi.org/10.21776/ub.jepa.2018.002.01.1
https://doi.org/10.21776/ub.jepa.2018.002.01.1
https://www.academia.edu/download/65167430/Kelompok_5_02_08_25_3SE5.pdf
https://www.academia.edu/download/65167430/Kelompok_5_02_08_25_3SE5.pdf
https://www.academia.edu/download/65167430/Kelompok_5_02_08_25_3SE5.pdf


Jurnal Ilmu Ekonomi dan Bisnis Islam  
14  Vol. 6 No. 1, (January-June 2024): 1-15 

P-ISSN: 2962-0872, E-ISSN: 2686-6633 

 
Keuanganci, 7(2), 305. 
https://doi.org/10.24034/j25485024.y202
3.v7.i3.5475 

Monineath, E. (2018). Analysis of Factors 
Affecting The Export Performance in 
Cambodia The ARDL Bounds Testing 
Approach. Journal of Management, 
Economics and Industrial Organization, 2(2), 
35–50. 
https://doi.org/10.31039/jomeino.2018.2
.2.3 

Muhdar, M. (2018). Perekonomian Nasional 
Dan Internasional Dalam Kerangka 
Agregat Demand Dan Supply (Perspektif 
Teori). Al-Buhuts, 14(02), 69–89. 
https://doi.org/10.30603/ab.v14i02.888 

Muttoharoh, V., Nurjanah, R., & Mustika, C. 
(2018). Daya saing dan faktor-faktor yang 
mempengaruhi ekspor kopi Arabika 
Indonesia di pasar internasional. E-Jurnal 
Perspektif Ekonomi Dan Pembangunan 
Daerah, 7(3), 127–136. 
https://doi.org/10.22437/pdpd.v7i3.690
4 

Prajanti, S. D. W., Pramono, S. E., & Adzmin, F. 
(2020). Factors Influencing Indonesia Coffee 
Exports Volume. 390(Icracos 2019), 41–45. 
https://doi.org/10.2991/icracos-
19.2020.8 

Pratita, D. G. (2022). Analisis Integrasi Harga 
Kopi Di Tingkat Produsen Indonesia 
Dengan Harga Kopi Usa. Agrilan : Jurnal 
Agribisnis Kepulauan, 10(1), 95. 
https://doi.org/10.30598/agrilan.v10i1.1
486 

Putri, N. H., Sarfiah, S. N., Septiani, Y., 
Ekonomi, F., & Tidar, U. (2018). Analisis 
Determinan Nilai Ekspor Kopi Indonesia 
Ke Amerika Serikat dengan Pendekatan 
ECM. Dinamic: Directory Journal of 
Economic, 2(4), 971–984. 
https://doi.org/10.31002/dinamic.v2i4.1
439 

Rahardjo, B., Akbar, B. M. B., Iskandar, Y., & 
Shalehah, A. (2020). Analysis and strategy 

for improving Indonesian coffee 
competitiveness in the international 
market. BISMA (Bisnis Dan Manajemen), 
12(2), 154. 
https://doi.org/10.26740/bisma.v12n2.p
154-167 

Rahn, E., Liebig, T., Ghazoul, J., van Asten, P., 
Läderach, P., Vaast, P., Sarmiento, A., 
Garcia, C., & Jassogne, L. (2018). 
Opportunities for sustainable 
intensification of coffee agro-ecosystems 
along an altitudinal gradient on Mt. Elgon, 
Uganda. Agriculture, Ecosystems and 
Environment, 263(October 2017), 31–40. 
https://doi.org/10.1016/j.agee.2018.04.01
9 

Ramadhani Ashari, S., Sudarusman, E., Utomo 
Prasetyo, T., Tinggi Ilmu Manajemen 
YKPN, S., & -Indonesia, Y. (2020). 
Pengaruh PDRB, Nilai Tukar, dan Inflasi 
terhadap Nilai Ekspor DI Yogyakarta 
Tahun 2015-2019. Cakrawangsa Bisnis, 1(1), 
9–16. 
https://doi.org/10.35917/cb.v1i1.121 

Rustian, L. A., & Widiastuti, T. (2020). Daya 
Saing Usaha Mikro Kecil : Modifikasi 
Porter Diamond Model. Jurnal Ilmiah Aset, 
22(2), 147–158. 
https://doi.org/10.37470/1.22.2.169 

Saleh, L. (2020). Analisis Efisiensi Saluran 
Tataniaga Cabai di Kecamatan Onembute 
Kabupaten Konawe. Surya Agritama: 
Jurnal Ilmu Pertanian Dan Peternakan, 9(1), 
45–58. 
https://doi.org/10.37729/suryaagritama.
v9i1.729 

Sari, D. L., & Utomo, S. H. (2021). Analysis of 
Factors Affecting Indonesian Coffee 
Exports in 2001-2018 Using The Vector 
Autoregression (VAR) Approach. Journal 
Research of Social, Science, Economics, and 
Management, 1(5), 559–571. 
https://doi.org/10.36418/jrssem.v1i5.47 

Shabri, M. I., & Saputra, P. M. A. (2023). 
Pengaruh Revealed Comparative 

https://doi.org/10.24034/j25485024.y2023.v7.i3.5475
https://doi.org/10.24034/j25485024.y2023.v7.i3.5475
https://doi.org/10.31039/jomeino.2018.2.2.3
https://doi.org/10.31039/jomeino.2018.2.2.3
https://doi.org/10.30603/ab.v14i02.888
https://doi.org/10.22437/pdpd.v7i3.6904
https://doi.org/10.22437/pdpd.v7i3.6904
https://doi.org/10.2991/icracos-19.2020.8
https://doi.org/10.2991/icracos-19.2020.8
https://doi.org/10.30598/agrilan.v10i1.1486
https://doi.org/10.30598/agrilan.v10i1.1486
https://doi.org/10.31002/dinamic.v2i4.1439
https://doi.org/10.31002/dinamic.v2i4.1439
https://doi.org/10.26740/bisma.v12n2.p154-167
https://doi.org/10.26740/bisma.v12n2.p154-167
https://doi.org/10.1016/j.agee.2018.04.019
https://doi.org/10.1016/j.agee.2018.04.019
https://doi.org/10.35917/cb.v1i1.121
https://doi.org/10.37470/1.22.2.169
https://doi.org/10.37729/suryaagritama.v9i1.729
https://doi.org/10.37729/suryaagritama.v9i1.729
https://doi.org/10.36418/jrssem.v1i5.47


Jurnal Ilmu Ekonomi dan Bisnis Islam  
Vol. 6 No. 1, (January-June 2024): 1-15  15 
P-ISSN: 2962-0872, E-ISSN: 2686-6633 

 
Advantage, Luas Lahan, Nilai Tukar, 
Inflasi, dan Pertumbuhan Ekonomi 
Terhadap Ekspor Kopi Di Berbagai 
Negara (Studi Kasus 4 Negara Di Dunia 
Pada Tahun 2010-2020). Contemporary 
Studies in Economic, Finance and Banking, 
2(2), 277–286. 
https://doi.org/10.21776/csefb.2023.02.2.
09 

Sidabalok, S. (2018). Analisis Faktor-Faktor 
yang Mempengaruhi Ekspor Komoditas 
Teh Indonesia. Jurnal Penelitian Pendidikan 
Sosial Humaniora, 2(2), 276–281. 
https://doi.org/10.32696/jp2sh.v2i2.67 

Sitanini, A., Sutanto, A., & Wijayanti, I. K. E. 
(2020). Faktor – Faktor Yang 
Mempengaruhi Volume Ekspor Kopi 
Indonesia Ke Jepang. JSEP (Journal of Social 
and Agricultural Economics), 13(3), 253. 
https://doi.org/10.19184/jsep.v13i3.1872
4 

Sitepu, I., & Nainggolan, M. L. W. (2021). 
Faktor–Faktor Yang Mempengaruhi 
Ekspor Kopi Indonesia Ke Jerman. Jurnal 
Methodagro, 7(2), 74–83. 
https://doi.org/10.46880/mtg.v7i2.891 

Tamirat, N., & Tadele, S. (2023). Determinants 
of technical Efficiency of coffee production 
in Jimma Zone, Southwest Ethiopia. 

Heliyon, 9(4), e15030. 
https://doi.org/10.1016/j.heliyon.2023.e
15030 

Tyas, H. P. (2022). Analisis Ekspor Indonesia 
Tahun 1990-2019. Transekonomika: 
Akuntansi, Bisnis Dan Keuangan, 2(2), 37–
52. 
https://doi.org/10.55047/transekonomik
a.v2i2.114 

Umar Djalo, M., Yusuf, M., Pudjowati, J., Flores, 
U., Bandung, S., & Bhayangkara Surabaya, 
U. (2023). The Impact of Foreign Debt on 
Export and Import Values, The Rupiah 
Exchange Rate, and The Inflation Rate. 
Jurnal Ekonomi, 12(01), 2023. 
http://ejournal.seaninstitute.or.id/index.
php/Ekonomi 

Winingsih, T. R., & Septiani, Y. (2022). 
Indonesian Coffee Export Analysis to 
Germany From 1990 to 2019. AFEBI 
Economic and Finance Review, 7(1), 73. 
https://doi.org/10.47312/aefr.v7i1.520 

Wulandari, L., & Zuhri, S. (2019). Pengaruh 
Perdagangan Internasional Terhadap 
Pertumbuhan Ekonomi Indonesia Tahun 
2007-2017. Jurnal REP (Riset Ekonomi 
Pembangunan), 4(2), 1–189. 
https://doi.org/10.31002/rep.v4i2.781

 

 

https://doi.org/10.21776/csefb.2023.02.2.09
https://doi.org/10.21776/csefb.2023.02.2.09
https://doi.org/10.32696/jp2sh.v2i2.67
https://doi.org/10.19184/jsep.v13i3.18724
https://doi.org/10.19184/jsep.v13i3.18724
https://doi.org/10.46880/mtg.v7i2.891
https://doi.org/10.1016/j.heliyon.2023.e15030
https://doi.org/10.1016/j.heliyon.2023.e15030
https://doi.org/10.55047/transekonomika.v2i2.114
https://doi.org/10.55047/transekonomika.v2i2.114
http://ejournal.seaninstitute.or.id/index.php/Ekonomi
http://ejournal.seaninstitute.or.id/index.php/Ekonomi
https://doi.org/10.47312/aefr.v7i1.520
https://doi.org/10.31002/rep.v4i2.781

